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THERE IS NO SHORTAGE OF INFLUENTIAL EMIRATI WOMEN ACROSS VARIOUS 
SECTORS OF THE ECONOMY IN THE UAE. TAWASUL LOOKS AT SOME OF THOSE 

EXAMPLES AND ONE KEY INITIATIVE THAT STANDS OUT.

C E L E B R AT I N G  T H E
U A E ’ S  W O M E N  L E A D E R S

“FATIMA ABDUL JALIL AL FAHIM 
AND HANADI MOHAMMED AL FAHIM, 

BOTH EMIRATI BUSINESSWOMEN 
WHO PLAYED A MAIN ROLE IN INSPIR-
ING WOMEN AT THE SHE’S MERCEDES 

NETWORKING EVENT IN NOVEMBER 
LAST YEAR.” 



LEADERS  |  WOMEN IN BUSINESS

W I N T E R  2 0 1 7     TA W A S U L   0706  TA W A S U L     W I N T E R  2 0 1 7

HE UAE HAS SET THE STANDARD WHEN 
IT COMES TO WOMEN EMPOWERMENT 
IN THE WORKPLACE. Here are some 

examples of businesswomen who’ve 
managed to shine and set a strong ex-
ample within their respective industries. 
And while those industries are quite dif-
ferent, the women share in common the 
fact that they had to surpass stereotypes 
in male-dominated fields to make a 
name for themselves. 
GHADA AL-ROUSI IS A PILOT and Second Of-
ficer with Sharjah-based budget airline 
Air Arabia, making her one of the 
first female pilots in the U.A.E., after 
Mariam al Mansouri. This is quite a feat 
considering only three percent of com-
mercial pilots in the world are women, at 
a time when Boeing forecasts that within 
20 years, more than half a million com-
mercial pilots will be needed to keep the 
aviation industry afloat. 

Al-Rousi, who is in her early twen-
ties, has argued that women should 
move out of the cabin and into the cock-

in Ireland, and upon her return to the 
U.A.E., she joined a government hospital 
in Dubai. It was then that she noticed a 
shortage of female surgeons, and stigma 
surrounding women being examined by 
male doctors. Kazim temporarily left 
home again and moved to the United 
Kingdom to obtain formal training in 
surgery before returning to Dubai to 
specialize in breast cancer surgery in 
1998. 

The doctor has said that she 
founded her NGO as she noticed a lack 
of research coming out of the Arab world 
on breast cancer, even though women 
tend to contract the disease at a younger 
age in the U.A.E., when compared to 
women in the western world. Kazim 
focuses on raising awareness and edu-
cating people on these trends. While 
she has said she did not face challenges 
becoming a surgeon within her immedi-
ate surroundings, considering she comes 
from a family of doctors, she has noted 
that cultural challenges for women exist 
more broadly in the medical industry in 
the Arab world.
ZAINAB MOHAMMED IS A REAL ESTATE EXECUTIVE. 
Given that the property industry in 
the U.A.E. is male-dominated, Zainab 

pit, and that as such, they can provide 
a long-term solution to the industry’s 
shortage of pilots. Hailing from Sharjah, 
Al-Rousi was the first local woman to 
graduate from Sharjah International 
Airport’s Alpha Aviation School, and 
hopes to one day become a captain. 
She was just 18 when she decided she 
wanted to become a pilot, and initially 
her family worried about her desire to fly 

Mohammed shattered a glass ceiling 
by becoming the chief executive officer 
of Dubai developer, Wasl. The recipi-
ent of the Emaar Women Award in 2014 
has more than 12 years of experience in 
the industry. She is also on the board 
of Emaar Industries and Investments, 
the investment arm of the renowned 
property company. Mohammed earned 
a master’s degree from Heriot-Watt 
University in Strategic Project Manage-
ment, and has certificates in accounting 
and financial business management. 
The businesswoman’s experience with 
Dubai real estate started in 2001, when 
she joined a local developer. There, she 
gained hands-on experience in almost 
all aspects of the business, before later 
joining Wasl in 2007. Mohammed has 
said in interviews that she has benefitted 
from the U.A.E.’s promotion and cultiva-
tion of female talent. 
NOURA AL KAABI HAS MADE A NAME IN THE MEDIA 
INDUSTRY as the chief executive officer of 
tax-free media zone, twofour54. Forbes 
magazine has ranked her one of the most 
powerful Arab women, while Foreign 
Policy magazine has placed her among 
the top 100 global thinkers. A champion 
for the region’s film industry, al Kaabi 

alone. With time, she recently said in an 
interview with the National newspaper, 
they came to accept and be proud of her 
ambitions. 
HOURIYA KAZIM IS A SURGEON and founder of 
the Well Woman Clinic in Dubai and 
non-governmental organization, Breast 
Friends. She is the first female Emirati 
surgeon to specialize in breast surgery. 
The doctor attended medical school 

is also the chairwoman of the Emirates 
Media Measurement Company. Al Kaabi 
additionally serves as a director and 
board member on various companies 
and organizations in the emirate that 
include Abu Dhabi Media Company 
and the Abu Dhabi Chamber of Com-
merce. Al Kaabi’s career demonstrates a 
commitment to the cultivation of Arab 
talent and the facilitation of organic 
growth of the Arab media industry. She 
holds a degree in Management Informa-
tion Systems from United Arab Emirates 
University.
AMAL AL QUBAISI was the first woman to 
become the head of the U.A.E.’s Federal 
National Council. She holds a doctorate 
in Architectural Engineering from the 
University of Sheffield and in her career, 
she has focused on education and the 
youth. The doctor has worked with UN-
ESCO on the preservation of more than 
350 historical sites in the U.A.E. She 
has also served as director of the Abu 
Dhabi Education Council. Between 2000 
and 2006, al Qubaisi was an assistant 
professor at U.A.E. University, where 
she taught architecture. She has held 
various other positions at influential 
organizations and companies across the 
country, including as president of the 
Education, Youth, Media and Culture 
Committee as well as a member of the 
Health, Labour and Social Affairs Com-
mittee. 

Al Qubaisi is presently the only 
person in the world to have conducted 
doctoral research in the conservation of 
architectural heritage in the U.A.E.

But there are many other great 
examples such as Fatima Abdul Jalil 
Al Fahim and Hanadi Mohammed Al Fa-
him, both Emirati businesswomen who 
played a main role in inspiring women at 
the She’s Mercedes networking event in 
November last year. 

From entrepreneurs to fashion 
designers, an exclusive list of strong, 

T

PREVIOUSLY HELD ACROSS CONTI-
NENTS, SHE’S MERCEDES TOOK PLACE 
IN THE CAPITAL FOR THE FIRST TIME
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self-made women in the region were 
celebrated at the She’s Mercedes event, 
which was hosted by Mercedes-Benz 
and Emirates Motor Company (EMC) – 
Mercedes-Benz authorized distributors 
in Abu Dhabi and the flagship company 
of Al Fahim Group. The event also saw 
the unveiling of the sleek and modern 
Mercedes-Benz - New GLC Coupé for 
the first time in the UAE. 

Fatima Abdul Jalil Al Fahim, Super-
visory Board Member and Founder of 
F7 Design, welcomed guests at the event 
saying: “We are truly proud to be bring-
ing such an inspirational event, estab-
lished by Mercedes-Benz and Emirates 
Motor Company, to the forefront of 
some of the UAE’s strongest, leading 
ladies. It is nothing short of amazing to 
see so much real talent connecting with 
one another and building the founda-
tions of the She’s Mercedes community 
in the region.

“This event is extremely important 
to me – both on a personal level as a 
designer and as a supervisory board 
member at Al Fahim Group. I am de-
lighted to represent the family and the 
group›s efforts in empowering woman to 
reach their full potential in the business 
world. We intend to continue driving 
our pioneering spirit and talents to help 
deliver growth and inspiration across the 
entire region.”

It is well known that without Bertha 
Benz, her husband Karl Benz may have 
never created the world’s first automo-
bile, for she was her husband’s inspira-
tion and business partner. When he 

doubted his own invention, she took 
charge by taking the Motorwagen for an 
incredible 106-kilometer historic drive 
that paved the way for the start of the 
success of the Mercedes brand.

She’s Mercedes is an international 
platform bringing together self-made 
and self-reliant women from the region 
to empower and lead a revolution of 
growth, inspiration and knowledge 
sharing through exclusive invites and 
speeches of key industry professionals. 
Previously held across various conti-
nents, the Abu Dhabi event was the 
inaugural She’s Mercedes edition for 
the capital. With this event, Emirates 
Motor Company dedicates to inspire 
and connect women to unleash their best 
talents.

The event in Abu Dhabi was 
moderated by Shereen Mitwalli, a 
recognized Presenter and Entrepreneur 
and featured informative sessions and 

Q&A with Sara Madani, designer and 
owner of Rouge Couture abayas; fashion 
designer and self-made woman Mariam 
Yehia, designer and owner of Mrs. 
Keepa; and Sara AbuDawood who took 
jewelry designing to a new level with her 
chic but bold brand Yataghan.”

The topics ranged from the benefits 
and challenges of working with a part-
ner; to how to create noise in the market 
and unconventional finance planning; 
and the edge brought by knowing your 
audience inside out when trying to break 
through. 

Throughout the evening, She’s 
Mercedes successfully saw the budding 
of new connections between some of the 
strongest women on the UAE scene as 
the exclusive invitees shared personal 
stories and insights on turning a dream 
into reality through hard work and 
dedication.  

She’s Mercedes is an ode to Bertha 
Benz and to incredible women every-
where, recognizing and offering them 
new perspectives and motivation to 
unleash their best – and the Abu Dhabi 
event was just as strong. 

ZAINAB MOHAMMED SHATTERED A 
GLASS CEILING BY BECOMING THE CEO 
OF DUBAI DEVELOPER WASL.

AL-ROUSI WAS JUST 18 WHEN 
SHE DECIDED SHE WANTED TO  

BECOME A PILOT
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A B U  D H A B I  A R T  2 0 1 6 , 
A  G L O B A L  V I E W  O F  A R T

ABU DHABI ART 2016, WHICH TOOK PLACE FROM NOVEMBER 16-19 AT MANARAT AL 
SAADIYAT, FEATURED FIVE RENOWNED CURATORS IN ITS EIGHTH EDITION.
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T INTRODUCED A NEW VISION WITH A 
CURATED EXHIBITION TITLED ‘GATEWAY’, 
which presented a series of solo 

and group exhibitions of modern and 
contemporary artists.

It also displayed a large-scale instal-
lation by the influential Beijing artist 
Gu Dexin, and curated by Alexandra 
Munroe, Samsung Senior Curator, Asian 
Art and Senior Advisor, Global Arts at 
the Solomon R. Guggenheim Museum 
and Foundation.  

In addition, an exhibition on Mod-
ern Arab art was curated by Catherine 
David, Deputy Director of the National 
Museum of Modern Art (Musée National 
d›Art Moderne) at Paris’ Centre Georges 
Pompidou.

Also part of ‘Gateway’, Abu Dhabi 
Art presented ‘(Re) Birth’, a thematic 
group exhibition including emerging and 
established artists from diverse times 
and geographies, curated by artistic 
director and long-term Abu Dhabi Art 
collaborator Fabrice Bousteau. He also 
organised Abu Dhabi Art’s annual public 
art program ‘Beyond’, which reflected 
Abu Dhabi Art’s mandate to connect 
with the wider urban fabric of the city 
with a series of large-scale installations 
and sculptures.

As part of the public program, 
‘Durub Al Tawaya’, a multidisciplinary 
platform for performing arts curated by 
Tarek Abou El Fetouh, brought together 
a range of artists with diverse perspec-
tives. In its fourth edition as a signature 
element of Abu Dhabi Art, ‘Durub Al 
Tawaya’ reached beyond Manarat Al 

Saadiyat to engage with the city and 
people of Abu Dhabi through public per-
formances and artistic engagements.  

Curated by Reem Fadda, Associ-
ate Curator, Middle Eastern Art for the 
Abu Dhabi Project of the Solomon R. 
Guggenheim Foundation, a newly for-
mulated initiative ‘Majlis Fann’ provided 
a platform for panel discussions where 
international artists, curators, gallerists, 

collectors, museum directors, writers, 
and various cultural practitioners were 
invited to speak as an opportunity to 
network, engage and explore the cultural 
scene of the UAE.

A series of public talks, bringing to-
gether experts from Louvre Abu Dhabi, 
Guggenheim Abu Dhabi, Zayed National 
Museum and international arts institu-
tions, also took place. 

“PUBLIC ART PROGRAM BEYOND  
REFLECTED ABU DHABI ART’S MANDATE 
TO CONNECT WITH SOCIETY.”

“MAJLIS FANN’ PROVIDED A PLATFORM 
FOR PANEL DISCUSSIONS INCLUDING 
ARTISTS, CURATORS AND GALLERISTS.”

I
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GOURMET  |  KIRK WESTAWAY

A MICHELIN 
STAR 
EXPERIENCE 
AT FAIRMONT 
BAB AL BAHR
EXCLUSIVE GOURMET EVENINGS 
WITH CHEF KIRK WESTAWAY

AIRMONT BAB AL BAHR LAUNCHED A 
CYCLE OF EVENTS WITH CELEBRITY CHEFS. 
A Michelin Star Chef Kirk 

Westaway from JAAN restaurant at 
Swissotel, The Stamford, Singapore 
opened the season on 19 January 2017 
with five consecutive exclusive events 
held at The Quayside, a picturesque 
outdoor venue overlooking the Abu 
Dhabi Creek. Until 23 January, culinary 
aficionados had the unique opportunity 
to mingle with Chef Westaway and ex-
perience his signature dishes in one of 
Abu Dhabi’s most desirable locations. 

Each evening started with canapés 
and welcome drinks at Puesta del Sol 
lounge. The exquisite culinary jour-
ney continued at the Quayside, where 
elegantly dressed tables in a fine dining 
approach awaited guests.

The menu served reflected the ex-
quisite cooking style of Chef Westaway. 
With a passion for quality produce, 
his culinary style focuses on creating 
profiles and techniques that enhance 
the natural flavours of each unique 
ingredient.

For AED 499 per person (five-
course menu) and AED 599 (seven-
course menu) Chef Westaway took his 
guests on a gourmet journey start-
ing with Majestic Oyster, Caviar and 
Heirloom Tomato Burrata, followed 

by Organic Soft Poached Hen’s Egg 
and Scottish Langoustine. Guests then 
moved onto luscious Wagyu Short Rib 
with coarse Italian Polenta and Black 
Halibut, finished off by White Ivory 
Chocolate and Devon Tea.

Born and raised in Devon, at the 
idyllic seaside town on the Southwest 
Coast of England, Chef Westaway 

F

AS FORMER SOUS CHEF AT JAAN, SWISSO-
TEL, THE STAMFORD, SINGAPORE FOR THE 
PAST FOUR YEARS, HE POSSESSES A DEEP 
UNDERSTANDING OF JAAN’S PHILOSOPHY 
OF PRODUCE-DRIVEN ARTISANAL CUISINE, 
WHICH GIVES AN EDGE TO HIS ROLE AS CHEF 
DE CUISINE TODAY

brought with him over a decade of 
international culinary experience. As 
former Sous Chef at JAAN, Swisso-
tel, The Stamford, Singapore for the 
past four years, he possesses a deep 
understanding of JAAN’s philosophy of 
produce-driven artisanal cuisine, which 
gives an edge to his role as Chef de 
Cuisine today.

Prior to JAAN, Chef Westaway had 
the privilege to work and hone his culi-
nary skills in some of the best kitchens 
in the world under chefs such as Chef 
Alex Atala of D.O.M., Chef Raymond 
Patterson of Patterson’s London, as 
well as Chef Antonin Bonnet who for-
merly helmed the two Michelin-starred 
Greenhouse in London. 



�� EPICO gb ! !I 
EMIRATES PROPERTY INVESTMENT CO. 
Email: epico@alfahim.ae I www.epico.ae 



W I N T E R  2 0 1 7     TA W A S U L   19

BUSINESS  |  SOCIAL MEDIA

FROM ORGANIC GARDENS IN BALI, T’AI CHI AND CHINESE MEDITATION IN SPAIN, TO A 
TEAHOUSE EXPERIENCE IN CHINA, TAWASUL LISTS  

SOME OF THE WORLD’S BEST SPAS TO VISIT.

TOP 10 SPA 
DESTINATIONS FOR 2017



W I N T E R  2 0 1 7     TA W A S U L   2120  TA W A S U L     W I N T E R  2 0 1 7

HEALTH  |  SPA

this establishment. The LA elite feature 
aspiring actors, novelists and lawyers. 
Exercise is central to the Golden Door 
experience, as is a spot of plastic 
surgery, if visitors so desire. If they feel 
like more intense exercise, they can 
take a hike on the hills of the surround-
ing areas. Otherwise, they can also go 
to spinning or zumba classes. It really 
depends on their mood. The spa also 
brings in speakers on specific subject 
matters, including fitness and astrology. 

04 GRAND RESORT BAD RAGAZ
SWITZERLAND 

If serenity is what guests are after, the 
Grand Resort Bad Ragaz offers it. The 
resort features a thermal spring, noted 
for its healing waters. There’s even a 
steam room embossed with Swarovski 
crystals, so one gets a little luxury with 
the relaxation, too. Water features 
largely at the resort, with thermal taps 
scattered all over. The spa doesn’t only 
focus on the physical -- mental health 
is also top of mind. And if that’s all a 

tucked away in organic gardens amidst 
the mountains of Ubud. Meditation 
and mindfulness are central to the spa 
experience here, focused on detoxing 
both the body and the mind. Guests 
have full-on privacy, with their own 
villas and bespoke meals. Meditation, 
yoga and breathing exercises take place 
in tropical, serene surroundings. One 
should expect to connect with birds 
through their birdsong, and with one’s 
self through a spot of journal writing.

08 KU RETREATS
SPAIN

When people think Ibiza, they don’t 

need a true getaway, in a farm cottage 
in the countryside. The experience is 
tailored specifically to each guest, with 
consultants conducting interviews well 
before their arrival. As for the treat-
ments, its worth considering the lesser-
known “Tibetan Pulsing,” which focuses 
on energy levels, as well as breathing 
techniques and massages. 

07 ONE LIFE RETREAT
BALI

Looking to meditate in serene sur-
roundings that will drown out all 
worries? Then One Life Retreat is 
the ideal location for that. The spa is 

01 CHIVA-SOM, HUA HIN 
THAILAND

This breathtaking resort is the perfect 
detox destination. Digital devices are 
only allowed in bedrooms (consider-
ing how negative news was in 2016 this 
may be just what guests need). The spa 
follows a healthy lifestyle, with visi-
tors allowed only two cups of coffee per 
day. For a spot of physical upkeep too, 
guests can even get some botox and 
fillers at the spa’s medical facilities. 
Weight-loss is also very much top of 
mind at the resort, which boasts a spec-
tacular gym and offers open-air yoga 
sessions. The myriad of treatments on 
offer include acupuncture, weight-loss 
advice and the less traditional cupping 
massages and chakra balancing, both 
of which are known for their healing 
properties.

02 VANA MALSI ESTATE
INDIA

This wellness retreat, which is uniquely 
located at the foothills of the Himala-
yas, focuses on “traditional therapies.” 
Guests meet with doctors upon arrival 
at the hotel and receive a treatment 
plan with natural remedies. The spa, 
set amidst beautiful Indian gardens, of-
fers a full-on sensuous experience. Yoga 
is at the very center of the spa’s ambi-
ance, with classes being offered twice a 
day and chanting filling the warm air in 
the backdrop. Bedrooms are aestheti-
cally designed to feature views of the 
hills and forest. 

03 GOLDEN DOOR
CALIFORNIA

What makes Golden Door particu-
larly unique, excluding the fact that 
its aesthetics feature a gorgeous spin 
on modern Japanese decor, is the spa’s 
clients. Frequented by LA and Park 
Avenue residents -- often much older 
or much younger -- there’s something 
of a generation to generation feel to 

little too much, visitors can stick to the 
yoga, pilates and fitness classes, which 
include “Nordic Walking.” 

05 HOHENWART
ITALY

At Hohenwart, one can opt for the se-
rene or the intense. As guests, they can 
go trekking on world-renowned trails, 
or take in the surrounding views from 
a rooftop pool instead. The spa, which 
has won awards for the best relaxation 
establishment in Italy, features a tradi-
tional Alpine sauna as well as private 
suites, a “health library” and “rose 
baths.” For something more low-key, 
facials are available in a good variety. 

06 THE ARRIGO PROGRAMME
ENGLAND

For those burned out from work or 
other life stresses, this is the place to 
be. The founder of the resort was, in 
fact, a psychotherapist who reasoned 
that those suffering from depression 
or other mental health disorders would 

usually think “relaxation.” Located 
at the heart of the area, though, is a 
yoga retreat that’s anything but a party 
venue. The resort focuses on healthy 
diets and is run by a husband and wife 
who have applied their own personal 
experiences of travel and the pursuit of 
wellness to the establishment. Courses 
on offer include reflexology, hatha 
yoga, t’ai chi and Chinese meditation. 
Guests shouldn’t expect to consume 
any unhealthy beverages here  -- the 
resort focuses on a “macrobiotics” diet 
that prioritizes wellness over looks and 
comfort.

09 AYURVEDA RESORT SONNHOF
AUSTRIA 

Visit Ayurveda during the winter could 
easily fool people into thinking it’s a ski 
resort. The establishment focuses on 
detox and rejuvenation programmes, 
and includes yoga and meditation 
classes as well as massages, a spa and 
clean eating. Food on offer is for the 
most part vegetarian, and the menu will 
be catered to each guest after a nutri-
tional analysis which will recommend 
the best detox diet possible. There’s 
even a “peace room,” where one can 
completely be aloe and cut off from the 
stresses of modern life.

10 THE TEMPLE HOUSE
CHENGDU, CHINA

This restored heritage building fuses 
the modern with the traditional. One 
can expect contemporary art and a 
traditional teahouse, with up to 40 
different types of tea combined with 
vegetarian food. Central to the tea-
house experience is the act of socializ-
ing. The stheme of tea runs throughout, 
with facials including tea ingredients. 
Also on offer are massages and access 
to viewing panda bears in their own 
habitat. 
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LIFE 
COACHING 
AND WHY 
IT’S PROVEN 
SO POPULAR
LIFE COACHING IS A RELATIVELY 
RECENT PHENOMENON WHICH 
HAS TAKEN SHAPE AS THE 
STRESSES OF MODERN DAY LIFE 
HAVE CONSUMED PEOPLE TO 
THE POINT OF UTTER CONFUSION 
-- ON BOTH THE PROFESSIONAL 
AND PERSONAL LEVELS.

HE DISCIPLINE ISN’T MERELY AN “APPROACH,” 
it’s become a full-on profes-
sion that fuses consultation, 

mentoring, counseling and career/physi-
cal development. 

What’s central to life coaching is 
the idea that each person can transcend 
their difficulties with a little guidance 
and help tailored to their own situations. 
A life coach will help a person identify 
the obstacles to their specific personal 
projects or success in the professional 
and personal spheres. 

Unique to life coaching is the idea 
that the client and the coach are on the 
same level. The coach will essentially 
enable the client to make his or her own 
decisions, or design his or her own path, 
based on helping them identify the chal-
lenges they face.

The life coach’s goal is to help the 
client reconnect with or recognize their 

self-worth and self-esteem; focus on the 
people around them who bring them 
“positive energy;” make career decisions 
that will allow them to thrive; focus on 
themselves; pinpoint one’s goals; and 
tap into their creativity. Oftentimes, 
such a program will entail overcoming 
challenges that include grief, loss or 
major changes. 

Rather than dwelling on the past, 
though, life coaching tends to focus 
on future plans and steps that can be 
taken to alleviate the challenges faced 
in that past. Life coaching has proven so 
successful that some universities have 

even incorporated it into their curricu-
lums: the Open University in the United 
Kingdom has stressed on life coaching 
as a means to help students gather the 
confidence to make career or education-
al changes. While there’s currently no 
regulation or licensing requirements in 
most countries for life coaches, the en-
terprise is worth some $1 billion a year.

Studies have shown that about 80 
percent of those who have received life 
coaching have reported improvements 
in their personal and professional lives, 
while over 90 percent say they would do 
it again.

“STUDIES HAVE SHOWN THAT ABOUT 80 PER-
CENT OF THOSE  WHO HAVE RECEIVED LIFE 
COACHING HAVE REPORTED IMPROVEMENTS IN 
THEIR PERSONAL AND PROFESSIONAL LIVES.”

T

COACHING  |  LIFE
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Life coaching has gained traction 
in the technological age. The aim is 
to provide objective advice, encour-
agement and perspective. Not all life 
coaches provide both professional and 
personal advice -- some focus on one or 
the other. 

What’s most important is that life 

coaching is an egalitarian partner-
ship, where the coach helps the client 
punctuate and articulate ideas. It’s 
important to note that many who seek 
life coaching are often undergoing some 
sort of a transitional phase, whether 
it’s a new job, a marriage, a breakup or 
otherwise. 

The popularity of the discipline isn’t 
set to abate any time soon, with many 
turning to life coaching over therapy or 
exercise. There’s even an International 
Coach Federation, which was founded in 
1995 and currently has 25,000 members 
across 126 countries.

“More people would rather see a 
coach and not create some label to bill 
their insurance,” Dr. Patrick Williams, 
a certified life coach and author of 
“Life Coach ad Therapist,” said in an 
interview with WLRN-FM earlier this 
month. 

1995
The year the
International Coach Federation was founded. 
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of doing business to meet new market 
demands. This means, adding value and 
giving our customers an unequivocal 
experience. 

“The future opens big opportunities 
for growth to us and Al Fahim Automo-
tive is there to ensure CM&E continues 
to lead in the industry by being a com-
plete automotive aftermarket Importer 
and Distributor in Dubai, Sharjah, Abu 
Dhabi and Al Ain – through Eastern 
Motors. 

“Moreover, as Al Fahim Group, we 
are looking at how we can contribute 
to Abu Dhabi’s 2030 vision, which 
explicitly highlights the importance 
of sustainability and in reducing our 
carbon footprint. And, I am confident 
CM&E will cater to this transition and 
pave the way for others to follow.” 

Ismaeel Hassen, General Manager of 
CM&E commented: “2016 was a tough 
year for the UAE, the region, and the 
world at large. However, despite these 

HE FIRM, PART OF THE AL FAHIM GROUP, saw 
its revenues soar as it ex-
panded its business and signed 

exclusive distribution partnership 
agreements with some world-leading 
manufacturers. 

Last year CM&E increased its 
geographical coverage by 19%, its 
Commercial Vehicle business by 17%, 
its Passenger Car business by 18% and 
its Workshop Test Equipment sales by 
25%.

The UAE-based automotive prod-
ucts distributor revealed the strong 
annual performance at a glamorous 
annual event held to thank its partner 
dealerships and customers attended by 
over 600 guests at Rixos The Palm, in 
Dubai earlier this month. 

Looking to the year ahead, Frank 
Bernthaler, CEO of Al Fahim Automo-
tive, said: “The market is undergoing 
a huge transformation, which means 
we need to adapt by changing our ways 

tremendous challenges, the automotive 
aftermarket industry is a fast growing 
sector in the GCC and CM&E was able 
to seize this opportunity for growth.

“We managed to introduce new 
brands into our portfolio, such as 
Kendall Motor Oil and Cyclo, and we’ve 
geographically expanded some of our 
businesses into other districts within 
Abu Dhabi. I am also proud of the fact 
that we have the highest growth in the 
Workshop Test Equipment business 
across the MENA region!” 

“Our formula for success,” he 
added, “lies in our dedicated sales force 
that is diligent when it comes to pro-
viding top-notch service. In addition, 
CM&E has invested time and money to 
establish a sound platform that focuses 
on e-commerce to stay ahead of the 
competition. And, I can assure you that 
in 2017 this will continue. There will be 
constant developments, all of which will 
put our clients first.” 

T

AL FAHIM GROUP’S CENTRAL 
MOTORS AND EQUIPMENT REVEALS 

SUSTAINABLE GROWTH IN 2016 
CENTRAL MOTORS AND EQUIPMENT (CM&E) HAS REVEALED IT ENJOYED A SLIGHT 
GROWTH AS IT EXPANDED GEOGRAPHICALLY AND GREW ITS PASSENGER CAR AND 

WORKSHOP TEST EQUIPMENT BUSINESSES.

CME ANNUAL EVENT  |  BUSINESS
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creative, well executed, innovative and 
ultimately resulted in great coverage 
and measurable results which show 
fantastic reach to an audience of press 
and consumers. 

“EMC is a valuable partner with 
great expertise in the region and we look 
forward to collaborating in the future on 
more great marketing.”

The annual awards are hotly 
contested amongst Mercedes-Benz 
distributors in ten MENA countries - 
Lebanon, Jordan, Iraq, Kuwait, Bahrain, 
Qatar, KSA, Oman, Pakistan and the 
UAE. EMC has a strong record at the 
awards and did the UAE proud once 
again. 

Emirates Motor Company (EMC), is 
the authorised Mercedes-Benz distribu-
tor in Abu Dhabi and flagship company 
of Al Fahim Group. 

Frank Bernthaler, CEO of Al Fahim 

munity at large through these events, 
which are so important to the city and 
the country and are therefore very well 
aligned to our core value of humanity. 

Al Fahim Group believes that sup-
porting and sponsoring events in the 
UAE is an absolutely vital part of its 

“The winners have shown outstand-
ing performances and thus have sig-
nificantly contributed to the success of 
Mercedes-Benz Trucks, Vans and Buses 
in the MENA region in the past year.”

The EMC facility in Abu Dhabi con-
solidates its business relationship with 
Mercedes-Benz and helps cater to the 
growing consumer base in the region.

Bilal AlRibi, General Manager – 
Emirates Motor Company, Commercial 
Vehicles said: “EMC had set some bold 
and challenging strategic goals for the 

HE PRESTIGIOUS TITLES OF BEST PR FOR 2016 
AND BEST MARKETING ACTIVATION WERE 
AWARDED FOR THE CREATIVE PROMOTIONAL 

WORK IT CARRIED OUT AT TWO OF THE BIGGEST EVENTS 
IN THE ABU DHABI CALENDAR LAST YEAR, while the 
General Distributor title considers all 
aspects of sales, marketing and corpo-
rate social responsibility.

The capital based Mercedes-Benz 
distributor scooped the activation 
trophy for its efforts at the Taste of Abu 
Dhabi food festival in November, while 
its PR campaign for January 2016’s 
global golf event, the HSBC Champion-
ship Abu Dhabi, also received the top 
prize.

Lennart Mueller-Teut, Head of Mar-
keting & Communications at Mercedes-
Benz Cars Middle East said: “We would 
like to congratulate EMC on their 
well-earned awards. Both their brand 
activation and their PR activation were 

involved through a humanitarian initia-
tive with the Special Care Center and 
the Abu Dhabi Sports Council.

Ramez Youssef, the Head of Market-
ing and Communications at Al Fahim 
Group said “EMC is committed to en-
gaging with its customers and the com-

ELD AT THE STEINBERGER HOTEL IN DUBAI, 
THE CEREMONY WAS ORGANIZED BY 
DAIMLER COMMERCIAL VEHICLES MENA 

FZE TO HONOR ITS GENERAL DISTRIBUTORS FOR THEIR 
OUTSTANDING PERFORMANCE IN THE PAST YEAR. The 
event marked the first award night of its 
kind in the region after the foundation 
of Daimler’s regional office in Dubai in 
October 2015. 

The Network Award 2016 and 
Best New Business of the Year 2016 
titles were two of the eight categories 
contested amongst the Mercedes-Benz 
distributors in ten MENA countries 
– Lebanon, Jordan, Iraq, Kuwait, Bah-
rain, Qatar, KSA, Oman, Pakistan and 
the UAE. EMC was awarded the two 
key titles at the Mercedes-Benz Com-
mercial Vehicles Regional Award Night 
for its successful business concept and 
clear understanding of the market in 
which it operates.

Roland Schneider, President & 
CEO of Daimler Commercial Vehicles 
MENA: “With the first ever ‘Mercedes-
Benz Commercial Vehicles Awards 
MENA’, we are truly recognizing and 
appreciating the efforts and remarkable 
achievements of our authorized General 
Distributors in the year 2016. 

Automotive, said: “It means a great deal 
to have our efforts recognized at such a 
prestigious event and when we were up 
against such strong competition from 
all the other fantastic distributors in the 
nine other countries. 

“Al Fahim Group is a family owned 
business that holds a deep belief in val-
ues that make the entire team feel like 
one big family. Everyone works tirelessly 
to ensure we get great results from our 
sales and marketing activities and these 
awards are recognition of that hard work 
and creative thinking.”

EMC’s interactive mobile showroom 
was the place to go at the Taste of Abu 
Dhabi food festival with the firm setting 
up a series of games and competitions 
for all the family next to its stunning 
GLC Coupe. Meanwhile, its creative PR 
campaign at the HSBC World Cham-
pionship got the public emotionally 

marketing and overall strategy. EMC 
recently sponsored the Mubadala World 
Tennis Championship, returned to the 
HSBC Championship in January and 
will also be the automotive sponsors 
of the Abu Dhabi Tour cycling event in 
February.

year and as a team, we made impres-
sive progress towards achieving them. 
These awards recognize that the EMC 
family has exceeded its targets and will 
continue to excel within the industry.”

EMC serves a premium client seg-
ment in the region, including dignitar-
ies, the UAE government, oil com-
panies and the business community. 
The company is constantly involved 
in community-driven activities that 
include social, environmental, charity 
and sports efforts.

T

H

ALFAHIM GROUP’S EMIRATES MOTOR 
COMPANY RECEIVES GENERAL DISTRIBUTOR 

OF THE YEAR AWARD FROM DAIMLER
EMIRATES MOTOR COMPANY (EMC) PASSENGER CARS LANDED THREE TROPHIES AT THE ANNUAL 

MERCEDES-BENZ MIDDLE EAST AWARDS, INCLUDING THE GENERAL DISTRIBUTOR OF THE YEAR.
DAIMLER HONORS AL FAHIM GROUP’S 

EMIRATES MOTOR COMPANY WITH TWO 
PRESTIGIOUS AWARDS  

EMIRATES MOTOR COMPANY’S (EMC) DAIMLER COMMERCIAL VEHICLES BROUGHT HOME TWO 
TROPHIES FROM THE MERCEDES-BENZ COMMERCIAL VEHICLES REGIONAL AWARD NIGHT – THE 

NETWORK AWARD 2016 AND BEST NEW BUSINESS OF THE YEAR 2016.
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NEW ABU DHABI 
INTERNATIONAL AIRPORT 
TERMINAL SET TO DAZZLE

THIS YEAR WILL MARK THE OPENING OF ABU DHABI’S MIDFIELD 
TERMINAL, A PROJECT THAT’S SET TO TRANSFORM AND BOOST TRAFFIC 

TO ABU DHABI INTERNATIONAL AIRPORT.

OVERNMENT-OWNED ABU DHABI 
AIRPORTS COMPANY (ADAC), WHICH 
IS RESPONSIBLE FOR THE EXPANSION, 

has projected the completion date is on 
track for December this year -- in time 
for the United Arab Emirates’ national 
day. Construction started in September 
2012 and by the time it’s finished, it will 
have involved a total of some 50 million 
man working-hours.

The prestigious facility, which cost 
about 19 billion dirhams ($5.2 billion) 
to construct, will feature eight execu-
tive lounges and some 28,000 square 
meters of luxury and high-sreet retail 
space in anticipation of the high-end 
passengers who will frequent the air-
port. The project is part of Abu Dhabi’s 
2030 Vision to diversify the emirate’s 
economy away from oil dependence, 
and to significantly increase tourism. 

The building will be the largest in 
Abu Dhabi, and will be viewable from 
over 1.5 kilometers away, according to 
ADAC’s website. Long-stay and short-
stay parking will have the capacity to 
host some 5,000 cars. Airline lounges 
will comprise 30,000 square meters of 
the project, which in total will make up 
some 700,000 square meters of internal 
space. The vast central terminal space 
could fit about 21 football fields.

Since opening in 2003, Abu Dhabi 
International Airport has grown sub-
stantially. Passenger traffic last year 
reached approximately 22.2 million, 

data from November show. That’s up 
from 21 million the year earlier. The 
opening of the new terminal may cause 
that figure to rise to 30 million after 
the new terminal opens, and traffic is 
projected to grow to 48 million by 2025. 

The latest government figures show 
that the tourism and travel sector has 
accounted for about 58 percent of 
services exports. That’s up from 43 
percent in 2000. 

Meanwhile, the UAE Ministry of 
Economy forecasts the sector will ex-
pand 5.4 percent per year over the next 
decade, and that it will be worth 236.8 
billion dirhams by 2026.

Completion of the airport may 
coincide with the opening of several 
cultural facilities in Abu Dhabi that 
are set to lure tourists from all over the 
world, among them, the Louvre and the 
Guggenheim museums, both of which 
are due to open this year. The Midfield 
Terminal was designed by the renowned 
American architecture firm, Kohn Ped-
ersen Fox Associates. 

Notably, construction of the build-
ing has taken into account sustain-
ability: the terminal can achieve and 
maintain a reduction in water of 45 
percent over a comparable baseline 
case, according to ADAC’s website. The 
use of regional materials has reduced 
the consumption of fossil fuels for 
construction by cutting the terminal’s 
transport needs. 

The building will protrude from 
an arch stretching about 180 meters 
long and weighing some 700 tonnes. 
The terminal is the product of a joint 
venture between Turkish construction 
company TAC, Dubai builder Arabtec 
and Consolidated Contractors Com-
pany of Greece. 

The construction is also set to ac-
commodate Abu Dhabi-based Etihad 
Airways’ growth. The airline’s fleet 
expanded to 122 aircraft from 42 over 
the past eight years, and the company 
has bought stakes in European carriers 
Air Berlin and Alitalia. 

G
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F I AT  AT  T H E  2 0 1 6  G E N E VA 
I N T E R N AT I O N A L  M O T O R  S H O W

FIAT HAS CHOSEN GENEVA AS THE STAGE ON WHICH TO GIVE THE INTERNATIONAL PRESS A FIRST GLIMPSE 
OF THE COMPLETE TIPO FAMILY, WINNER OF THE PRESTIGIOUS AUTOBEST “BEST BUY CAR” AWARD FOR 

2016. THE 4-DOOR SEDAN WILL BE JOINED BY THE ALL-NEW 5-DOOR AND STATION WAGON VERSIONS.
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Further novelties include the new 124 
Spider, which is already on pre-order in 
the main markets of the EMEA region, 
and a Show Car based on the Fullback 
pick-up, which was designed for drivers 
who love spending their free time in a 
dynamic and cool way. The 500 family 
will be out in force with the New 500 in 
the new «S» trim level, the 500X SUV, 
which continues to surge in popularity 
and sales volume, and the 500L, which 
is the market leader in its segment. The 
cars have very diverse vocations and 
characters but share the same com-
mon matrix: the iconic 500. There is 
even room for the traditionally stylish 
and comfortable Panda, complete with 
a cameo from «Kung Fu Panda», a fun 
Show Car which will be auctioned to 
benefit Conservation International and 
preserve the habitat of the other Panda.

THE TIPO FAMILY
Since its world première at the Istanbul 
Motor Show in May 2015 and its pres-
entation to the international press last 
November, the Fiat Tipo has collected 
the prestigious Autobest «Best Buy 
Car 2016» award, chosen by a jury of 26 
journalists from the most authoritative 
European car magazines. 

This accolade underlines the 
model›s standout traits of design, qual-
ity, comfort and versatility and rewards 
an exceptional offering that is squarely 
focused on value for money, a crucial 
concept in Fiat›s functional family strat-
egy, as summed up by the slogan «You 
don›t need much to get a lot».

The debut of the two new models at 
the Geneva Motor Show completes the 
Tipo line-up, which represents Fiat›s 
return to the small car segment. It is a 
simple and comprehensive offering that 
targets the heart of the market with the 
Tipo 5-door and Tipo Station Wagon 
versions. 

The stand will exhibit a 4-door se-

dan in metallic Maestro Grey paintwork 
with Lounge trim level and the turbod-
iesel 1.6 MultiJet II Euro 6 120 HP. The 
model is already proving to be com-
mercially successful, with around 20,000 
orders taken in the first two months 
since its launch.

The Tipo range is completed by the 
5-door and Station Wagon versions, 
which are also shown with Lounge trim 

level. The Fiat Tipo 5-door will be 
unveiled in two variants: the 1.6 MultiJet 
II Euro 6 120 HP in metallic Amore Red 
livery and the 1.6 MultiJet II 120 HP 
with automatic dual clutch transmission 
for the model in metallic Cinema Black. 
The Station Wagon will be shown in two 
versions with metallic Mediterraneo 
Blue and Colosseo Grey livery and Euro 
6 certified 120 HP engines under their 

bonnets, specifically the modern 1.6 
MultiJet II diesel with automatic dual 
clutch transmission and the 1.4 T-Jet 
petrol engine. 

The three styles share the same val-
ues but they each have unique personali-
ties as diverse as their respective target 
audiences, from families and couples to 
young people.

The Tipo family was developed 
around the brief «Skills, no frills» and 
combines the Fiat brand›s historic 
concepts of functionality, simplicity and 
personality in an extraordinary value-
for-money offering.

Personality-wise, the Fiat Tipo 
projects a dynamic style and a strong 
character in all its versions.

The simple choices provided to the 
customer result in a range of engines and 
trim levels that appeals directly to the 
heart of the market.

Functionality has been a hallmark 
of Fiat for more than 80 years and has 
contributed to a back catalogue of highly 
successful models. In this case, the 
carefully designed internal spaces offer 
unbeatable liveability and boot capacity 
for this category, as well as great versa-
tility of use, particularly for the Station 

Wagon version.
In terms of size, the 5-door model 

is 4.37 m long, 1.79 m wide and 1.50 m 
high, while the Station Wagon adds 
an extra 20 cm to reach 4.57 m, with a 
height of   1.51 m thanks to the standard-
fit longitudinal roof bars. The width 
remains unchanged.

The load capacity under the parcel 
shelf is top-in-class: 440 litres for the 
5-door and 550 litres for the Station 
Wagon, which also integrates innova-
tive solutions that maximize flexibility 
of use. 

The new car fits a reliable suspen-
sion layout for highly accurate driving, 
brilliant road-holding and outstanding 
comfort: independent wheels McPher-
son on the front axle and interconnected 
wheels torque beam on the rear. The two 
layouts are optimised to reduce weight 
and thus contribute to improving the 
car›s fuel efficiency.

In the EMEA region, the launch of 
the range follows a simple and straight-
forward logic: three body styles, three 
trim levels, three engines with three 
different fuel options and three types of 
gearbox. Specifically, the sedan, 5-door 
and Station Wagon will be available in 

the Pop, Easy and Lounge versions. The 
Euro 6 engine range offers diesel, petrol 
and dual fuel (petrol/LPG) solutions. 
The gearbox can be manual, automatic 
dual-clutch and automatic with torque 
converter.

In true Fiat style, the new addi-
tions to the Tipo family are packed with 
plenty of clever solutions that make life 
better for everyone on board. Like the 
remarkably generous standard equip-
ment and the debut of the innovative 
UconnectTM 7» HD LIVE system with 
a 7» high-resolution colour touchscreen 
display and a capacitive screen that 
the user can pinch and swipe just like a 
tablet.

The latest-generation system in-
cludes a hands-free Bluetooth interface, 
audio streaming, text reader and voice 
recognition, AUX and USB ports with 
iPod integration, controls on the steer-
ing wheel and, on demand, rear parking 
camera and the new TomTom 3D built-
in navigation system.

The customer will always be con-
nected with the UconnectTM LIVE 
services available on the touchscreen 
radio. 

Users who download the free 
UconnectTM LIVE app from the Ap-
ple App Store or Google Play onto 
their smartphone can fully exploit the 
benefits of UconnectTM LIVE, includ-
ing music streaming with Deezer, and 
TuneIn, news from Reuters, connected 
navigation with TomTom LIVE and the 
ability to stay in touch with friends via 
Facebook Check-in and Twitter. Besides 
savings, users can monitor their car›s 
environmental performance and main-
tenance status wherever they are with 
eco:Drive and my:Car. 

CarPlay and Android AutoTM will 
be available on Uconnect™ 7’’ HD LIVE 
within the next few months.

“UPDATES TO THE FAMILY CAR LINE-UP 
ARE ALSO REVEALED WITH THE 500L 
AND 500X MODELS.”
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Apple CarPlay: Apple CarPlay allows 
the driver to use their iPhone in the car 
in the most intuitive way possible. Apple 
CarPlay perfectly integrates the iPhone 
with the display and the car›s native 
controls.  Now users will be able to make 
calls, play their music, send and receive 
messages, get directions optimised for 
traffic conditions and much more, while 
staying focused on the road. 

Android Auto: Android Auto will 
give the driver useful information organ-
ised in simple sheets that only appear 
when necessary. This function gives ac-
cess to: Google Maps with voice-guided 
navigation system, traffic information 
in real time, lane guidance; Google Play 
Music and many other music services; 
the ability to make and receive calls 
and send messages while you keep your 
hands on the wheel and your eyes on the 
road.

Android Auto and Google Play Mu-
sic are registered trademarks of Google 
Inc. Designed to tackle future challeng-
es, the new 5-door and Station Wagon 

versions of the Fiat Tipo were designed 
in Italy by the Fiat Style Centre, de-
veloped in Turkey together with Tofaş 
R&D, one of FCA›s largest research and 
development centres, and made in the 
Tofaş plant in Bursa – one of the world›s 
best automotive factories, which has 
received a World Class Manufacturing 
Gold Medal.

LIVEABILITY AND LOAD CAPACITY
Like the sedan model, the Fiat Tipo 
5-door and Station Wagon variants 
are welcoming, practical and ideal for 
comfortable journeys. The designers im-
plemented the most modern ergonomic 
criteria to define the parameters which 
measure the car›s capacity to respond 
to the needs for onboard wellbeing and 
comfort. The final result is excellent 
basic ergonomics: liveability, driving 
posture, space reconfiguration, acces-
sibility and visibility.

The Tipo  5-doors and  Station 
Wagon easily accommodate five pas-
sengers and even tall people up to 1.85 m 

in height can travel in comfort up front 
or on the back row. The secret to this 
spacious design, particularly on the five-
door model, is the regular shape of the 
rear end, which gives passengers added 
centimetres of headroom in the cabin. 
Legroom is also top-in-class: there are 
1.07 metres between the edge of the front 
seat and the passenger›s heel and 934 
millimetres for the rear seat (the latter 
value is typical of higher segment cars). 
Not least important, the rear middle 
seat has been designed as a full-sized 
seat offering enough legroom to make 
any trip pleasant.

All models in the Tipo family feature 
numerous compartments with a variety 
of shapes and capacities totalling no less 
than 12 litres, to satisfy all needs. 

Easily reachable by driver and pas-
sengers, these compartments are perfect 
for storing personal objects, smart-
phones, game consoles, bottles, coins 
and much more. Furthermore, there is a 
media centre for connecting devices in 
front of the gear lever. 

“ALSO UNDER THE SPOTLIGHT ALONGSIDE ITS 
1966 PREDECESSOR IS THE NEW 124 SPIDER, 

WHICH WENT ON PRE-ORDER TWO WEEKS AGO 
IN THE MAJOR EMEA REGION MARKETS.”
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IT WAS A FANTASTIC YEAR OF ENTERTAINMENT IN ABU DHABI IN 2016, AND BY THE 
LOOKS OF THINGS, 2017 IS SET TO BE EVEN MORE EXCITING. CHECK OUT THIS LIST 
OF EVENTS -- WHETHER IT’S SPORTS, SCIENCE, CULTURE, ART, FILM, THEATRE OR 

MUSIC, THERE’S A LITTLE SOMETHING IN HERE FOR EVERYONE.

WHAT TO LOOK FORWARD 
TO IN ABU DHABI IN 2017 
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EVENTS  |  ABU DHABI

January 31, Chinese New Year Celebra-
tions will be marked at Yas Mall. The 
event will include cultural performances 
and acrobatic shows inspired by the 
traditions of the world’s most populous 
nation.  

Science and tech lovers can explore 
the International Water Summit at 
the Abu Dhabi National Exhibition 
Centre from January 16 to January 19. 
The event, which focuses on promoting 
water sustainability, will bring together 
academics and researchers to discuss 
strategies and technologies in the field. 
At the same location during those same 
dates, you can also check out the World 
Future Energy Summit and the Solar 
Expo. 

At the end of January, Climb Abu 
Dhabi will test the endurance of ath-
letes and lovers of fitness alike. The 
vertical marathon will take place at 
Etihad Towers in Abu Dhabi on Janu-
ary 27, and will comprise 82 floors and 
1,617 steps. The winner of the race takes 
home a whopping $25,000.  

Meanwhile, lovers of fashion will 

MARCH 
For one month from February 27, the 
annual Health and Fitness Fun Festival 
will be held across the emirate.  

From March 2 for two days, at NYU 
Abu Dhabi, the Imagine Science Abu 
Dhabi film festival is set to present 
works that fuse science and art, includ-
ing documentary, fiction and experi-
mental film.

Hansel & Gretel, the widely-known 
German fairy tale recorded by the 
Brothers Grimm, will be performed in 
a grand opera on March 10 and 11 at 
the National Theatre. The event will 
include a children’s chorus and ballet. 

The rest of March is packed with 
phenomenal cultural and musical acts, 
with Mohamed Abdo set to present 
One Moonlit Evening on March 14 at 
Emirates Palace; the Festival Recital 
Series will feature Spanish pianist Juan 
Pérez Floristán on March 18 at NYU 
Abu Dhabi; and Tarek Yamani in Pikraj: 
Portraits In Khaleeji Rhythms And Jazz 
will perform the following day at the 
same venue.  

That’s not to mention grammy 
award winning guitarist Tomatito, who 
will present Soy Flamenco on March 23 
at NYU Abu Dhabi, and jazz musi-
cian Wynton Marsalis, who will appear 

ates Palace.
Meanwhile, musical ensemble Aziz 

Sahmaoui & University Of Gnawa and 
renowned Mauritanian Noura Mint 
Seymali will hold a concert on February 
16 at New York University Abu Dhabi. 
Dakhabrakha, a Ukrainian act that 
fuses theatrics with music, and Dengue 
Fever, which blends Cambodian pop 
with rock, will perform free to the pub-
lic at the same venue, the following day. 

Also at NYU Abu Dhabi: American 
choreographer Trisha Brown’s dances 
will be presented in a site-specific 
program on February 24 and 25. Brown, 
who founded the Judson Dance Thea-
tre, is best-known for the post-modern-
ist nature of her work.  

Back to a little wellness and sports. 
The Electric Run, which transforms 
a five-kilometer trek into a colourful 
display of light, will occur on February 
24 at Yas Gateway Park. 

JANUARY  
In January, photo exhibition Flam-
boyant Impressions will continue at 
Emirates Palace. The event showcases 
the works of German photographer, 
Andreas Denstorf, who infuses pop-art 
into his striking imagery. If you can’t 
make it in January, not to worry -- the 
exhibit runs through March 4. 

The Abu Dhabi Classics season, 
also at Emirates Palace, continues 
through May this year. In January alone 
are two acts that will be sure to attract 
crowds: Catalan conductor, Jordi Sav-
all, will take audiences on his second 
musical tour of Ibn Battuta’s travels 
in “The Voyager of Islam II: Travels 
through India and China.” 

On Jan. 20, French classical pianist 
David Fray and violinist Renaud Capu-
con will perform Bach and Beethoven 
sonatas at the Abu Dhabi Theater. 

If you didn’t get around to visit-
ing the Ripe Market at the Mother 
of Nation Park toward the end of last 
year, January might be a good time 
to. The market, which runs on Satur-
days through the end of April, is set 
along Umm Al Emarat Park and brings 
together food businesses with cooking 
stations, locally grown organic fruit and 
vegetables, and fitness stalls. Also on 
offer will be retail items including jew-
ellery and home accessories. Live music 
will be sure to keep guests entertained 
as they browse the market. 

If you’re looking for some sports 
entertainment, from January 5 through 
January 20 you can head to the U.A.E. 
Polo Tournament at the Ghantoot 
Racing & Polo Club. The tournament is 
poised to offer spectators a rare glimpse 
into the private polo grounds. For some 
more sports-themed action, you could 
also check out the Abu Dhabi HSBC 
Golf Championship from January 19 to 
January 22 at the Abu Dhabi Golf Club.  

Meanwhile, if it’s bit of culture 
you’re after, from January 12 through 

appreciate the Bride Show at the Abu 
Dhabi National Centre, which will run 
from January 25 through January 28. 
The event will feature live performanc-
es, fashion shows and talks on the latest 
trends in the industry.  

 
FEBRUARY  
The Sultan Bin Zayed Heritage Festival 
will take place at Sweihan City through 
February 11. The exhibit comprises 
camel races, beauty contests, a souq, 
horseriding and handicraft contests, 
all under the theme of the rich heritage 
and culture of the U.A.E.  

On February 2, the Bang On A 
Can All-Stars, a contemporary classi-
cal NYC-based music ensemble, will 
hit the stage at NYU Abu Dhabi. The 
group will perform Emirati Composer 
Mohammed Fairouz’s newest music in a 
world premier.  

And on that note, here’s a little 
something for lovers of classical music: 
the Vienna State Opera will present 
Mozart’s Masterpiece Don Giovanni at 
a gala evening on February 8 at Emir-

in concert on March 27 at Emirates 
Palace. 

And if those acts weren’t already 
enough, consider the March finale: 
Chinese-American cellist Yo-Yo Ma & 
the Silk Road Ensemble will grace the 
stages on March 31, also at the spec-
tacular Emirates Palace.

 
APRIL & MAY
The flamenco interpretation of Sopho-
cles’ Antigone will be presented in 
Noche Flamenca’s Antigona on April 
6 and April 7 at NYU Abu Dhabi. The 
Toulouse Symphony Orchestra With 
Tugan Sokhiev And Edgar Moreau, an 
interpretation of the music of the 10001 
nights, will perform at Emirates Palace 
on May 2.

Meanwhile, if retail therapy is your 
thing, the Lifestyle Exhibition, which 
will run from May 11 to May 13 at the 
Abu Dhabi National Exhibition Centre, 
will be sure to pique your interest. The 
event will include the latest innovations 
in fashion living as well as lifestyle and 
luxury products. 

JUNE & JULY
From March 8 through to the end of 
July, Manarat Al Saadiyat will host the 
Creative Act: Performance • Process 
• Presence. “The exhibition will bring 
together artists of different nationali-
ties and generations who have empha-
sised performance, process, and human 
presence in their practice, offering 
a transcultural perspective on these 
defining aspects of contemporary art,” 
Saadiyat Cultural District says on its 
website. 

OCTOBER
Toward the end of the year, Word Skills 
Abu Dhabi, the world’s largest voca-
tional skills competition, will take place 
from October 14 through October 17 
at the Abu Dhabi National Exhibition 
Centre. 



For more information,
please call +971 2 654 3238
or email: dining.bab@fairmont.com
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T H E  A L L- N E W  M E R C E D E S - B E N Z  E - C L A S S :
T H E  M O S T  I N T E L L I G E N T 
E X E C U T I V E  S E D A N  H A S  A R R I V E D
WITH ITS DISTINCT, EMOTIVE DESIGN, EXCLUSIVE INTERIOR AND IMPRESSIVE NUMBER OF 
INNOVATIONS, MERCEDES-BENZ IS TAKING A BIG STEP INTO THE FUTURE WITH THE ALL-NEW E-CLASS.

MERCEDES  |  DRIVE

redefined the standards in the execu-
tive-class segment. Now it carries this 
tradition into the future with a wealth of 
top-class innovations that take safety, 
stress relief and comfort to a new level. 
It is without doubt the most intelligent 
sedan in the executive class,” said Dirk 
Fetzer, Vice President & Director, Sales 
& Marketing, Mercedes-Benz Cars 
Middle East. “What will also delight 

ARKING THE WORLD PREMIERE OF 
NUMEROUS TECHNICAL INNOVATIONS 
THAT ENABLE COMFORTABLE, SAFE 

DRIVING ON A NEW LEVEL, plus a new dimen-
sion in driver assistance – the E-Class 
sees Mercedes-Benz taking another step 
closer to its goal of accident-free and 
autonomous driving.

“The E-Class is the core of our 
brand, and in the past has repeatedly 

our customers is the confident style, 
agile handling and revolutionary interior 
design of this exceptional new model.” 

The design of the all-new E-Class 
is characterised by hallmark Mercedes-
Benz sedan proportions. The elongated 
bonnet coupled with a coupé-esque 
roof and broad-shouldered tail end 
creates an exciting silhouette, while its 
new extended powerful vehicle body 

“THE ALL-NEW E 
CLASS MARKS THE 

WORLD PREMIERE OF 
NUMEROUS TECHNICAL 

INNOVATIONS 
THAT ENABLE 

COMFORTABLE, SAFE 
DRIVING ON A NEW 

LEVEL, PLUS A NEW 
DIMENSION IN DRIVER 

ASSISTANCE.”

M
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inattentiveness and drowsiness.
Highlights of the optional Driving As-
sistance package that make the E-Class the 
most intelligent sedan in its class include:
• DRIVE PILOT: this system represents 
Mercedes-Benz’s next step on the road 
to autonomous driving. As Distance 
Pilot DISTRONIC, it is not only able 
to automatically maintain the correct 
following distance behind the vehicle 
in front, at speeds up to 130 km/h, the 
system can continue to actively help 
with the steering by taking account 
of surrounding vehicles and parallel 
structures, even if the lane markings 
are unclear or non-existent. The system 
makes driving much easier, especially in 

traffic jams or heavy congestion. 
Integrated into DRIVE PILOT, Active 
Emergency Stop Assist can brake the 
vehicle to a standstill in its lane if it 
detects that the driver is permanently no 
longer taking control while on the move. 
• Active Brake Assist with cross-traffic 
function can detect crossing traffic 
at junctions and, if the driver fails to 
respond, apply the brakes autonomously. 
Likewise, the new Evasive Steering As-
sist system complements the pedestrian 
detection function of Active Brake As-
sist. If the driver deliberately or instinc-
tively initiates an evasive manoeuvre in 
a hazardous situation, this function can 
add precisely calculated steering torque 
to support the movement of the steering 
wheel. 
• Advanced assistance systems: the 
intelligent assistance systems in the new 
Driver Assistance package also include 
proven systems that have been further 
developed in terms of their mode of op-
eration and the sensors they use such as 
Active Blind Spot Assist, PRE-SAFE®, 
and PRE-SAFE® PLUS. 
• PRE-SAFE® Impulse Side: this 
system is part of the Driving Assistance 

package PLUS. If a lateral collision has 
been detected and is imminent, it can 
move the driver or front passenger away 
from the danger zone in a sideways di-
rection by way of precaution. To do this, 
the system inflates an air chamber in the 
side bolster of the front seat backrest 
nearest the side of the imminent impact 
in a fraction of a second, thus increas-
ing the distance between occupant and 
door and, at the same time, reducing the 
forces acting on them.
• PRE-SAFE® Sound: this system is 
based on a human reflex in the in-
ner ear, called the stapedius reflex. 
PRE-SAFE® Sound emits a short 
interference signal through the vehicle’s 
sound system if the risk of a collision 
is detected. This signal can trigger the 
natural reflex and thus prepare the 
occupants’ ears for the expected sound 
of the accident, in order to reduce the 
stress on the occupants.

STATE-OF-THE-ART HEADLAMPS
The all-new E-Class comes as standard 
with standard halogen headlamps. These 
incorporate an energy-saving LED 
daytime running lamp. Alternatively, a 
static LED High Performance headlamp 
as well as an innovative MULTIBEAM 
LED headlamp system with Intelligent 
Light System and adaptive Highbeam 
Assist Plus are available. 

MULTIFUNCTION TELEPHONY – IDEALLY 
CONNECTED, AND NOT A CABLE IN SIGHT
An all-new infotainment generation 
is making its debut in the E-Class 
equipped with COMAND Online. Its 
highlights, alongside the double display, 
include the touch-sensitive Touch 
Controls on the steering wheel and 
the new, intelligent graphic design of 
the Multifunction Telephony. It allows 
mobile phones to be charged and, at the 
same time, connected to the vehicle’s 
exterior aerial – with absolutely no need 
for cables or a telephone holder. 

is characterized by short overhangs, a 
long wheelbase, large wheels and taut 
well-defined flanks that display a fresh, 
stylish and dynamic interpretation of 
the feature line. The muscular front end 
boasts a different look for each design 
and equipment line – EXCLUSIVE, 
AVANTGARDE and AMG Line models 
– with each of the radiator grill designs 
lending the E-Class a distinct character. 

NEXT LEVEL INTERIOR DESIGN 
The interior of the all-new E-Class 
embodies the synthesis of emotion and 
intelligence. Optional extras include the 
Widescreen Cockpit with two brilliant 
next-generation high-resolution dis-
plays, each with a wide screen diagonal 
of 12.3 inches – unique in this segment. 
As the entire cockpit is fully digital, the 
driver is free to configure the informa-
tion and views of relevance for them and 
thus create their own personal cockpit.  
In a first for a car, the steering wheel 
features touch-sensitive Touch Con-
trols that, like a smartphone interface, 
respond precisely to horizontal and 
vertical swiping movements. In keep-
ing with the motto “hands on the wheel, 
eyes on the road“, this allows minimum 
driver distraction to be achieved.

INTELLIGENT MATERIAL DESIGN
High-quality materials define the interi-
or style. They include open-pore woods, 
wood in a yachting look with flowing 
lines as a contemporary interpretation 
of inlaid wood and a novel metal fabric. 
Just as carefully composed is the colour 
concept with various shades of brown, 
including new attractive colour combi-
nations such as nut brown/macchiato 
and saddle brown/macchiato. 

A further highlight of the all-new 
E-Class are its seats. Their ergonomic, 
sculptural form combines Mercedes-
Benz’s hallmark suitability for long 
journeys with a refined, sporty look, 
featuring a unique design for each line. 

Furthermore, Active Multicontour Seat 
package is also available as an option 
for the front seats. This includes the 
following functions: Energizing Massage, 
dynamic seat, multicontour backrest 
and – new – the active cushion.

The interior lighting makes exclu-
sive use of durable, energy-saving LED 
technology. The same applies to the 
enhanced ambient lighting included in 
the lines. With 64 colours, it offers a 
host of possibilities for personalisation 
throughout the interior.

NINE-SPEED AUTOMATIC TRANSMISSION
All models available are equipped as 
standard with the new 9G TRONIC 
nine-speed automatic transmission. It 
enables fast gear changes and allows 
low engine revs, which has a particularly 
beneficial effect on efficiency and noise 
levels. 

SUSPENSION – SPORTY COMFORT
The suspension on the all-new E-Class, 
with three options of selective damp-
ing, offers agile driving pleasure and 
the highest level of ride comfort in this 
segment.  

In addition, a multi-chamber air 
suspension all round is also available – 
the only car in its segment to offer this 
option – and one that delivers excellent 
ride comfort, good road roar and tyre 
vibration characteristics with its aug-
mented electronically controlled adap-
tive damping system, and outstanding 
driving dynamics.   

What’s more, a DYNAMIC SE-
LECT switch in the cockpit enables the 
driver to select from five AIR BODY 
CONTROL modes: “Comfort”, “ECO”, 
“Sport” , “Sport +”and “Individual”, al-
lowing drivers to configure their vehicle 
to suit their own preferences.

NEXT-GENERATION DRIVING ASSIS-
TANCE SYSTEMS
Mercedes-Benz’s new assistance and 
safety systems enhance safety, comfort 
and driver assistance to new levels. 
Active Brake Assist is able to warn the 
driver of impending collisions, provide 
optimum support with emergency brak-
ing and if necessary also autonomously 
apply the brakes. Included as standard is 
ATTENTION ASSIST with adjustable 
sensitivity, which can warn the driver of 

THE MODELS AT A GLANCE:
MODEL Displacement cc kW/hp Nm 0-100 km/h in s l/100 km CO2 g/km

E 200 1991 135/184 300 7.7 5.9 132

E 250 1991 155/211 350 6.9 5.9 132

E 300 1991 180/245 370 6.3 6.6 149

400 4MATIC 2996 245/ 333 480 5.3 7.7 174

Mercedes-AMG 
E 43 4MATIC 2996 295/401 520 4.6 8.4-8.2 192-187

THE MODELS AT A GLANCE:
MODEL Displacement cc kW/hp Nm 0-100 km/h in s l/100 km CO2 g/km

E 200 1991 135/184 300 7.7 5.9 132

E 250 1991 155/211 350 6.9 5.9 132

E 300 1991 180/245 370 6.3 6.6 149

400 4MATIC 2996 245/ 333 480 5.3 7.7 174

Mercedes-AMG 
E 43 4MATIC 2996 295/401 520 4.6 8.4-8.2 192-187
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and our students and is a major help 
in improving their lives”.

Mercedes-Benz authorized dis-
tributor in Abu Dhabi, EMC, which is 
the flagship company of the renowned 
Al Fahim Group family business, 
held the event as part of a “Drive for 
Charity” series of events. Earlier this 
year, it partnered with the Abu Dhabi 
Sports Council and the Special Care 
Center in a charity campaign held at 
the HSBC Golf Championship.

Frank Bernthaler, CEO of Al Fa-
him Automotive, presented the EAC 
with a cheque for 15,000 AED in EMC 
Mussafah Showroom.

He said: “It is a privilege for us to 
support the fantastic work that the 
EAC has been doing and to help raise 
awareness for such an important and 
life changing cause.

“As a proud family business with 

is part of our long term strategy to 
further strengthen our leading position 
as a complete automotive aftermarket 
retailer in the UAE. We are confident 
that the Cyclo product line will allow us 
to meet the customer’s demand more 
efficiently for unrivaled quality and 
performance.” 

Doug Salazar, Vice President of 
CYCLO Industries, said: “We are 
excited by our new partnership with 
CM&E that will allow us to continue 
to grow and expand our footprint 
in regional automotive aftermarket. 
CM&E represents an ideal partner to 
bring value-added Cyclo products to 
the UAE market. We are confident that 
the superior distribution capabilities 
of CM&E will help Cyclo to become the 
top-selling car care brand in the UAE.”

Based out of the US, Cyclo Indus-

HE TWO-DAY ‘DRIVE FOR CHARITY’ 
AWARENESS EXHIBITION saw stu-
dents giving out their hand-

made gifts in a pop-up gallery at the 
EMC Mercedes-Benz showrooms in 
Mussafah and Marina Mall.  

The EAC is a pioneer in the UAE 
for the inclusion of children with 
autism in schools, the workplace 
and society at large.  The center was 
founded in March 2007 (and officially 
inaugurated in April 2008 under the 
patronage of HH Sheikh Nahyan Bin 
Mubarak Al Nahyan, Minister of Cul-
ture and Knowledge Development), by 
the efforts of parents of autistic chil-
dren. Dr. Amal Sabry the founder of 
the center recently earned the Woman 
of the Year Awards 2016 by Emirates 
Woman for her humanitarian achieve-
ments in this field.  

Amal Sabry, Founder and Manag-
ing Director of the EAC, said: “Events 
such as the ‘Drive for Charity’ are 
vital if we are to continue our work 
with individuals diagnosed with 
autism and their families. To show our 
appreciation for such humanitarian 
involvement by EMC, our students 
created special handmade gifts to 
raise awareness about the center and 
its vision.

“It has been a huge success and 
we have seen lots of members of the 
community turning up to learn more 
about us and contribute to EMC’s 
generous initiative. All of the support 
from EMC, and the community as a 
whole, is greatly appreciated by us 

NDER THE AGREEMENT, CM&E WILL 
HAVE EXCLUSIVE RIGHTS TO DISTRIB-
UTE HIGH PERFORMANCE PRODUCTS OF 

CYCLO INDUSTRIES IN THE AUTOMOTIVE, heavy 
duty/fleet, industrial, agricultural 
and marine services sectors in the 
UAE market. Cyclo Industries brands 
include Rain Dance (a premium, long-
lasting wash & wax solution), Tan-
ners Preserve (the trusted choice of 
manufacturers in leather cleaners and 
conditioners), Rally (a globally-recog-
nized car wax brand), and No. 7 (a car 
and truck wash concentrate, chrome 
and metal polish, as well as rubbing 
compound).

Ismaeel Hassan, General Manager 
of CM&E, said: “We are delighted 
to become the official distributors 
of Cyclo products in the UAE. Add-
ing Cyclo to our diversified portfolio 

such deep roots in the UAE we aim 
to contribute to public awareness of 
individuals with special needs in the 
community and help organizations 
like the Emirates Autism Center reach 
their full potential.”

Autism affects 1 in every 68 chil-
dren, which is more children than dia-
betes, AIDS, cancer, cerebral palsy, 
cystic fibrosis, muscular dystrophy 
or Down Syndrome - combined. The 
EAC mission is to improve the quality 
of life for children with Autism and 
their families. It currently has 50 stu-
dents, aged 3 to 20 years, diagnosed 
with Autism Spectrum Disorder and 
over half of the center’s students 
are now successfully integrated in 
mainstream schools. This is one of, if 
not the highest, inclusion rate in Abu 
Dhabi. Around half of the center’s 
students are UAE nationals.

tries is a specialty chemicals company 
in the vehicle performance, main-
tenance, and appearance markets, 
offering a full line-up of automotive 
products including lubricants, fuel ad-
ditives, brake cleaners and niche prod-
ucts. First launched in 1959, the Cyclo 
brand is retailed across 86 countries 
around the world. 

The partnership with Cyclo Indus-
tries will allow CM&E to offer a broad 
range of premium car care products 
that consistently meet the highest 
standards of quality, reliability and 
excellence set by its parent company Al 
Fahim Group. CM&E will also leverage 
its partnership with reputable brands 
such as Bosch, Skil, and Dremel to 
bring the best products available in 
global markets to its customers in the 
UAE.

T

U

EMC GIFTS 15,000 AED FOLLOWING 
TWO-DAY ART AWARENESS EXHIBITION BY 

STUDENTS FROM EMIRATES AUTISM CENTER
A SPECIAL EXHIBITION OFFERING PAINTINGS, JEWELLERY AND KEY CHAINS MADE BY STUDENTS 

FROM THE EMIRATES AUTISM CENTER (EAC) WAS HELD AT EMIRATES MOTOR COMPANY (EMC) 
SHOWROOMS TO RAISE AWARENESS ABOUT THE CENTER.

CENTRAL MOTORS & EQUIPMENT 
ANNOUNCES SOLE DISTRIBUTORSHIP 

AGREEMENT WITH CYCLO INDUSTRIES  
CENTRAL MOTORS & EQUIPMENT (CM&E), A MEMBER OF AL FAHIM GROUP WITH EXCLUSIVE AGENCY AGREEMENTS 
FOR LEADING GLOBAL BRANDS OF TYRES, AUTOMOTIVE PARTS, LUBRICANTS, SERVICE AND POWER TOOLS IN THE 
UAE, HAS SIGNED A SOLE DISTRIBUTORSHIP AGREEMENT WITH CYCLO, A LEADING GLOBAL AUTOMOTIVE 

CAR CARE BRAND WITH OVER 50 YEARS OF INDUSTRY EXPERTISE.
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their many years of loyalty. Together, 
we will continue our march towards 
more progress and prosperity.”

Mr. Ahmed Abdul Jalil Al Fa-
him, Chairman of Al Fahim Group, 
has nothing but praise for the loyal 
members of the team and said the firm 
would not have achieved all it has in 
its proud 58-year history without its 
‘extended family’. 

He said: “The Al Fahim Group is 
a strong business, which has achieved 
much throughout its proud history, but 
this would not have been possible with-
out our greatest asset – our people. 

“The fantastic group of people we 
are celebrating today have worked tire-
lessly for two decades or more to make 
this organization what it is today. They 
are all hugely deserving of the awards 
and recognition they have received and 
are truly part of the Al Fahim family.”

The Al Fahim Group has held its 
Long Service Awards every year since 
1985 and also recognizes every em-

L FAHIM GROUP HELD A WEEK-LONG 
SERIES of Long Service Awards 
ceremonies to recognize the 

dedicated members of its workforce 
who had reached a significant five-
year milestone in their career with the 
Abu Dhabi based conglomerate, from 
their first five years all the way up to as 
many as forty years’ service.

Today’s extra special event honored 
27 employees who had been with the 
company for 20 years and above, and 
was attended by senior family mem-
bers, His Excellency Abdullah Abdul 
Jalil Al Fahim – Chairman of the 
Family Supervisory Board – and Mr. 
Ahmed Abdul Jalil Al Fahim – Chair-
man of Al Fahim Group; in addition to 
Al Fahim Group Board Members and 
the senior management team.

While the majority of the awardees 
for today have been with the firm for 
20, 25 or 30 years, two devoted mem-
bers of staff have been with the group 
for 35 years each, while Rajakrishnan 
Unny, a Receivables and Inventory 
Manager in the Finance Department, 
has been with the Al Fahim Group for 
an incredible 40 years straight. 

Supervisory Board Chairman of the 
Family, His Excellency Abdullah Abdul 
Jalil Al Fahim, said, “These employees 
have showed devotion and commit-
ment, setting a great example and 
inspiring other employees across the 
group. They understand the business, 
our social responsibility and, most 
importantly, the core values we strive 
to incorporate into our lives each and 
every day. 

“They are true ambassadors of Al 
Fahim Group. I want to thank them for 

ployee who is celebrating their first five 
years and all the way up to company 
stalwarts such as Mr. Unny. This exer-
cise represents its values as a company.

Mr. Unny, who joined the company 
in 1976, started off in Al Fahim Group 
in the Logistics Department, then 
became a junior officer in the Ac-
counts Department where his career 
had evolved and thrived. Climbing up 
the ladder of success, he is now the 
Finance Manager for Receivables & 
Inventory for the group. 

Each employee receives a cer-
tificate and a special gold coin which 
weighs the same number of grams as 
the number of years’ service they are 
celebrating with the organization. 

The 27 employees honored at the 
ceremony have accumulated a remark-
able 665 years between them. Fourteen 
people were celebrating 20 years, five 
were celebrating 25 years, another five 
had reached 30, two have been there 
for 35 years and one for four decades. 

A

DEDICATED AL FAHIM GROUP STAFF 
NOTCH UP 1,481 YEARS’ SERVICE

ONE OF ABU DHABI’S OLDEST AND PROUDEST BUSINESSES HAS CELEBRATED 147 OF ITS LONGEST 
SERVING EMPLOYEES WHO HAVE NOTCHED UP AN INCREDIBLE 1,481 YEARS AT THE FIRM.


